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2 1 o/ O of people in the

U.S. 18+ own a Smart Speaker,
or around 53 million people
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Number of Smart Speakers in U.S.
households grows by 78% in one year

118.5 Million

66.7 Million

December 2017 December 2018

Numiber of sow! speakers N U S househoids

smart
audio

. prain-+trust



riNg

-2 prain+trust







Ehe New lork Eimes

How Each Big Tech Company
May Be Targeted by Regulators
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Hello [FIRSTNAME],
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@Cliffster Clifford
SOCIAL SEARCH

S
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Connect Act

Find all the relevant data Use machine learning and Develop strategy, tactics,

sources and work with a data science to and execution to migrate to

CDP to get everything in understand what digital-first customer focus
one place customers want most
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Social Media Email
Chat o\ SMS/MMS
/ N

DAM/DSP Apps

® ®
Supply Chain/ %):] Marketing
Logistics . Automation
O e
3" Party/Meta Insights @ @ ;grs\sactlonl
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3 Awareness

> Interest

Social Media Email
Chat o\ ~ SMS/MMS
V 4 <

\ y o Preference
DAMDSP Apps y//

- Consideration
Marketing Decision
Automation
Transaction
POS

Supply Chainv
Logistics

¥ Party™Veta inughts
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Qs

Select the product from
your experience

-2 prain+trust

UGC, FTW!

# Q& v e

Q) raio MAHELI HELI

Thank you for your
purchase from
Blue Halo!

Tell us-about your
experience with our
product for a chance to

win S100 Visa Gift Card

Get Started >






@ Garrett Popcorn £

Hi Jamie - thank you for notifying us of this experience.
We apologize & realize how frustrating this could be.
We'd like to have our Customer Experience team
connect with you to learn more. Please fill out this form

and someone will be in touch shortly:
garrettpopcorn.com/contact-us




-:prain+trust



£ prain+trust



» Vs e ™o A te .

Data and Privacy

Manage your data

Get a copy of your data

rdzta oy

Correct your data

Temporarily deactivate your account

Delate your account
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Shopping for a CDP

* Established API connector portfolio
+ High cardinality/volume

+ |0T/machine and device data
+ Machine learning/predictive modeling

+ Cloud or on-premise?

+ Marketer friendly/Ul
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