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How to Present Your Story
. Successfully - Live, Digital, Print2 -
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Your Story Competes with All This ...

2 0 1 9 This Is What Happens In An
Internet Minute

O'
Go gle 1 mition 18.1 Milion




Most People Are Multi-Screening

55%

35%
27%
19%
13%
] N .

HOW OFTEN CONSUMERS USE MORE THAN ONE DEVICE AT A TIME

55% use multiple screens constantly or frequently
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Quiz: The Attention Problem

Attention span: Attention span:
8.25 seconds 9 seconds






Human Brain




The Challenge: Lazy Brains
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Hook People
In 7/ Seconds




Use a Message Map

<‘\

To help you:

* See what to say
* Say what you mean
* Keep it clear, concise and consistent
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Focus on One Main Message: Home Base




Focus on One Main Message: Home Base

What’s
N it

BASE for me?




Focus on One Main Message: Home Base

- THE MORE MESSAGES YOU TRY AND COMMUNICATE THE LOWER THE
~ IKELIHOOD OF COMMUNICATING ANY SINGLE MESSAGE

| 2 3 4
Message Messages Messages  Messages

Source: Kantar Millward Brown



Focus on One Main Message: Home Base

“If you try to say three
things, we will hear nothing.
Because most of the time,

we're hardly listening.”
- Seth Godin




Reasons to Believe Your Message

Reason
to believe

Reason
to believe

o

Reason

to believe

Positive
Point

Positive
Point

Positive
Point







Virgin Chicago Hotel in 7 Seconds

g Positive Point

Comfortable
rooms, ready
for business

Positive Point

Convenient

Home

The Virgin
Chicago Hotel
delivers a
great guest
experience

[ Positive Point

It's Virgin!
It's fun!



7 SECONDS, 23 WORDS

Headline
Email subject line

Social post
Sound bite
Elevator pitch
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Proof Point Proof Point Proof Point Proof Point

Positive Point Positive Point
Proof Point Proof Point
Positive Point
Proof Point Proof Point Proof Point
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Virgin Chicago Hotel in 2 Minutes

Speciaby Cicae the door between e
designed extra- Bedroom and the bat and

Powrt
st
room
comfy beds reasing area, 56 you can take
prises \ conference cals white your
Postive Port
Conveniem

pariner sleeps

Proof Pont

Noed anything ? Press “yes™
on phone or emal
,umlum

omall 3 document and well

dellver a primeut %0 your
room In minutes.




Virgin Chicago Hotel in 2 Minutes

[::‘:..xa;;a: —] .,“..'::"] **:'?:Z" ]

Proof Port ]
KEY:
Two rooftop bars with a
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> MINUTES, 400 WORDS

Web page
News release
Blog

Video
Infographic
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Proof Point
Postive

Example Example Example
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20 MINUTES, 4000 WORDS

Speech
White paper
E-book
Report
Article
Presentation




20-Minute Message that’s Addessable




Technical Buyer Message
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Economic Buyer Message
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Green Buyer Message
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Is Your Message Ready?

\

Take A Free Message Assessment

https://crystalclearcomms.com/
messaging-quiz/
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