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“The remembering self... is 
the one that keeps score and 
governs what we learn from 
living, and it is the one that 

makes decisions.”

Daniel Kahneman
Thinking Fast and Slow



“We are all tellers of tales. We each 
seek to provide our scattered and 
often confusing experiences with a 
sense of coherence by arranging the 
episodes of our lives into stories... 

“Through our personal myths, each of 
us discovers what is true and what is 
meaningful in life. In order to live 
well, with unity and purpose, we 
compose a heroic narrative of the self 
that illustrates essential truths about 
ourselves.”

Dan P. McAdams
The Redemptive Self
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